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Organizational practical and real world issues, and
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will learn theories and frameworks, and
practice how to apply them to real cases.
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This course explores some theoretical Face-to-face mEHY ERgE ooy
Cross Cultural concepts and practical examples related to |(partially online) TaFILER
Management 1 Magnier-Watanabe the global manager’ s environment, social 01PC421 &L R —,
0AFM401 £e . 1 1.0 [1-2 FAA x1,2 8 responsibility, national and organizational |E:ETIRE, A
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This course is for the Field Work pre- Identical to ERgE ooy
departure. Students will be researching and |01PC440. TaFILER
. . . analyzing specific assigned topics in Lecture is conducted
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This course provides students the 01PC441 & R—. ERgE 07y
opportunity to visit companies operating in |EETIRE, TaFILER
a different range of industries as well as
Busi studi I EBkE Tan G I institutions involved in innovation in a
usiness oStudies . <2 an Laroline foreign country. Students will able to
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practice from the viewpoint of the foreign
companies.
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